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Abstract 
With the advancement of technology, self-disclosure has become a trend on social media platforms. Most previous 
studies have mainly focused on the breadth and depth of the disclosure, leaving gaps in its extension. Thus, this study 
aims to examine the effects of self-disclosure behaviors (breadth, depth, appropriateness, and intent) on the peer 
dynamics among university students by using Social Penetration Theory (SPT) as the underpinning theoretical 
framework. The study applied a quantitative survey method and gathered 175 valid respondents. The results showed 
that depth, appropriateness, and intent have a positive and significant impact on the peer dynamics; however, breath 
does not. This study contributed to the interpersonal communication scholarship by testing the extension of the SPT, 
which includes appropriateness and intent. The study provides implications for the educator, social media users, policy 
makers, and NGOs on advocating a safe digital environment and online interaction for self-disclosure on relationship 
maintenance and well-being. 
Keywords: self-disclosure, peer dynamics, interpersonal communication, social penetration theory, psychological 
well-being 
1. Introduction 
In the contemporary digitalized world, social media is part of everyday life (Marzo et al., 2024). As of 2025, there were 
5.24 billion active social media users, marking a 4.1% increase from the previous year (Kemp, 2025). Globally, the age 
group with the highest Internet usage is 15 to 24 years old, with an average penetration rate of 79% (Petrosyan, 2025). 
In Malaysia, as of January 2025, there were 25.1 million social media users, which made up 70.2% of the national 
population (Kemp, 2025). A Nielsen-backed survey highlighted by Zulkifli et al. (2023) also showed that 99% of 
Malaysian youth aged 15–24 are active social media users. This means that for many university students, social media is 
heavily relied on and used for connecting and maintaining peer relationships. 
The act of sharing personal information about oneself with others, better known as self-disclosure, is not alienating in 
social media platforms (Shi & Khoo, 2023). Social media platforms like TikTok, Instagram, Facebook, and X (formerly 
Twitter) make it easy for users to post about their lives—whether it’s good news, opinions, struggles, or even daily 
thoughts (Bengtsson & Johansson, 2022). These actions fall under the domain of self-disclosure and are common in the 
online discourse (Fitzgerald et al., 2024). 
However, as students become more open and comfortable sharing about themselves online, concerns have started to 
arise. When personal information is shared too freely, it often crosses a line that is called oversharing (Susilo et al., 
2025). To solidify this, a study by Susilo et al. (2025) found that sharing information on social media often leads to 
misunderstandings among users, particularly Generation Z, who are most of the university students. Moreover, 
Brammer et al. (2022) also supported this notion and believed that oversharing can negatively affect peer relationships, 
making it more emotionally complicated for Generation Z. 
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Previous research has explored self-disclosure and its impact on peer relationships from various angles. Some studies 
highlight its benefits, such as increased connection and closeness among peers (Chu et al., 2022; Liu et al., 2023; 
Swirsky et al., 2021). In contrast, other studies emphasize its negative effects, such as oversharing or disclosing 
unsuitable information that eventually leads to discomfort and conflict in peer relationships (Chen et al., 2021; 
Desjarlais, 2022). Despite the volume of research available, the findings remain inconsistent. While some scholars view 
self-disclosure as a powerful tool for building connections, others suggest it increases loneliness or harms interpersonal 
relationships. Hence, these contradictions point to a clear evidence gap, as more research is needed to explore the 
conditions under which self-disclosure strengthens or weakens peer dynamics within social media contexts. 
Additionally, most of the existing research tends to focus on the traditional dimensions of self-disclosure, namely 
breadth and depth (Lv et al., 2022; Papneja & Yadav, 2025; Sari, 2023). While these dimensions are the foundation of 
self-disclosure, they do not fully capture the motivations or contextual appropriateness behind the disclosures. 
Dimensions like intentionality and appropriateness, which focus on why and how suitable the disclosure are still very 
much underexplored (Masur et al., 2023; Qin et al., 2021). This knowledge gap has been acknowledged by several 
scholars, who suggest future studies include more nuanced dimensions beyond breadth and depth, which will be 
addressed in this study (AlRabiah et al., 2022; Masur et al., 2023; Yan et al., 2024). 
In the Malaysian context, an empirical gap becomes evident. For instance, Yew et al. (2024) conducted a quantitative 
study among students at Universiti Kebangsaan Malaysia (UKM) that investigated self-disclosure and its connection to 
digital privacy. While the study found that students tend to share personal information without fully understanding the 
risks, it did not assess the intention or appropriateness behind such disclosures. Similarly, Sidek et al. (2018) studied 
peer interactions on Facebook but limited their understanding of self-disclosure to just three categories, which are 
information, thoughts, and feelings. Kasmani et al. (2022) also explored disclosure behaviors among students at a 
vocational institute in Kuala Lumpur, Malaysia, through qualitative interviews, but did not support their findings with 
measurable data. Although these local studies contribute insights, they did not explore self-disclosure in more detail. 
Thus, this study aims to test the effect of self-disclosure behaviors (breadth, depth, appropriateness, intent) and peer 
dynamics in social media among university students. 
2. Literature Review 
2.1 Underpinning Theory 
This research study utilized Social Penetration Theory (SPT) by Altman and Taylor (1973). The SPT states that human 
connection depends on the amount of self-disclosure and how deeper and broader disclosure over time builds closeness 
and maintains relationships (Low et al., 2022). The onion model is used to describe the process of self-disclosure in SPT, 
where layers are peeled to reveal oneself until they reach the other’s “core self,” resulting in a deeper relationship (Tran 
et al., 2022). Most studies explore the two existing dimensions under SPT, namely breadth and depth (Brody et al., 2024; 
Punyanunt-Carter, 2022; Shabahang et al., 2022). Breadth refers to the variety of topics shared, which are often 
surface-level in the beginning of interactions, whereas depth is the degree of intimacy in a disclosure that may include 
central details of one’s life (Pennington, 2021). Our conceptual framework measures different disclosure behaviors, 
underpinned by the two core dimensions of SPT (breadth and depth), along with the extension (appropriateness and 
intent), to see if they have any effect on peer dynamics. 
2.2 Peer Dynamics 
Peer dynamics refer to how people form similar groups, interact, form interpersonal bonds, and support one another 
socially (Wang & Hu, 2021). Peer dynamics directly link to university students, as these dynamics go beyond social 
interactions and have a role in shaping their educational outcomes as well (Gul et al., 2024). Peer dynamics offer 
personal and emotional support and encourage identity development (Crocetti et al., 2023). In the context of social 
media, peer dynamics are shaped by the digital environment through frequency of engagement and peer influence on 
behaviors (Nesi et al., 2018). 
2.3 Hypothesis Development 
According to the social penetration theory (SPT) by Altman and Taylor (1973), breadth is the first dimension of 
self-disclosure, referring to the range of topics or variations an individual discloses, which may include hobbies and 
educational and personal backgrounds (Carpenter & Greene, 2016; Karmakar, 2020). At the early stages of 
self-disclosure, breadth is heavily influenced by an individual's evaluation of potential benefits, which may include 
personal interests or opinions (Low et al., 2022). In line with the SPT, the relationship deepens as a larger variety of 
subjects becomes open to discussions (breadth of disclosure increases) (Punyanunt-Carter, 2022). With social media, 
breadth through the sharing of topics happens more quickly as users often have more than one type of disclosure 
(information) in each post (Haq et al., 2025). Therefore, breadth is crucial in the formation of relationships, and the way 
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it shapes peer dynamics can be studied. Most research states that an increase in breadth positively affects social 
engagement among peers (Pennington, 2021; Low et al., 2022). Hence, this study hypothesized that: 
H1: There is a positive effect of breadth of self-disclosure and peer dynamics. 
The second element of self-disclosure, according to the SPT, is depth, which refers to the degree of intimacy of the 
shared information, which is personal or private, such as personal thoughts and feelings (Zhang et al., 2023; Ma et al., 
2023). The theory suggests that the increase in depth of self-disclosure through personal information further deepens the 
relationship between individuals (Finkenauer et al., 2018; Koponen & Julkunen, 2022). According to Casale (2021), the 
sharing of intimate and personal information (depth of self-disclosure) results in a higher level of trust and closer 
relationships, which aligns with the study of Satyaningrum and Jamalullail (2025). In social media, depth in disclosure 
can be achieved via texts written with emotional captions and posts (Xu et al., 2023). It is noted that the increase in the 
degree of intimacy (depth) in disclosures facilitates deeper connections between individuals, resulting in a positive 
association with social interaction and emotional well-being among peers (Brody et al., 2024; Demetre, 2024). 
Therefore, this study assumes that: 
H2: There is a positive effect of the depth of self-disclosure and peer dynamics. 
Appropriateness of self-disclosure refers to the suitability of self-disclosure within a specific social context (Leite et al., 
2024; Yew et al., 2024). There are various complex variables influencing the appropriateness of self-disclosure, 
including individual-level factors (age, gender, emotional state, privacy) and external factors (disclosure context, 
cultural background, size of online platform) (Ye & Gao, 2025). All these variables play a part in whether the 
information disclosed is appropriate for the situation and the people involved. In social media, context and 
appropriateness are crucial before disclosing information online. Appropriateness in disclosing personal information 
results in higher perceived credibility, making one seen as more trustworthy (Leite et al., 2024). As the appropriateness 
of the information may affect the recipient's view of the individual, it relates to the dynamics formed between the peers. 
Thus, this study postulated that: 
H3: Appropriateness of self-disclosure has a positive effect on peer dynamics. 
The intent of self-disclosure refers to the individual’s reason or motivation behind disclosing personal information 
(Ostendorf et al., 2020). According to Bai et al. (2025), positive motivations (intent) are what drive individuals to 
disclose personal information online. These motivations mainly include emotional support, gaining information, and 
strengthening interpersonal relationships (Luo & Hancock, 2019; Hossain et al., 2023). Negative intent, such as hostility, 
may lead to unsatisfying peer relations (Ding et al., 2021). However, when the intention behind self-disclosure is 
positive, such as seeking support and deepening connections, peer dynamics may be enhanced in terms of emotional 
support, social engagement, and social influence. Hence, this study formulated that: 
H4: The Intent of self-disclosure positively affects the peer dynamics. 
Figure 1 illustrated the proposed research model for this study. 
 

 
 
 
 
 
 
 

Figure 1. Proposed research model 
3. Methodology 
3.1 Research Design 
This study uses quantitative methods where researchers collect numerical data and run analyses to answer research 
objectives, which will be used to summarize, make predictions, and test causal associations (Rana et al., 2021). Surveys 
enable efficient collection of standardized data from a large population of participants and allow researchers to have 
structured comparisons to conclude from their responses (Murphy, 2023). It also uses statistical tests to measure 
variables and their relationships (Ali et al., 2022). 
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3.2 Sampling Procedure 
The sample of this study consists of university students in Malaysia, as they represent a highly active demographic on 
social media platforms. According to Zulkii and Zainal Abidin (2023), Malaysia had a social media penetration rate of 
83%, indicating that a significant portion of the population—particularly university students—are active users of social 
media. This supports the relevance of Malaysian university students being the targeted group for studying 
self-disclosure behaviors and their effect on peer dynamics in social media. The age range proposed is also suitable for 
the study, as it is common in Malaysia that the average age of university students ranges from 18 to 24 years old (Talib 
et al., 2013). This study also depends on active users of social media, as they are more likely to engage in 
self-disclosure and develop online peer interactions, directly relating to the variables in the investigation. According to 
Abu et al. (2025), university students commonly use social media for entertainment, communication, and creating new 
networks, which makes their usage patterns highly relevant for this research.  
As it is unattainable to study the whole population and the researchers do not have the exact sampling frame of all 
university students who studied in Malaysia, this study used a non-probability, purposive sampling method. Purposive 
sampling enables researchers to collect data that aligns closely with specific parameters, contexts, and research 
objectives (Memon et al., 2025), such as research involving online behavior. Besides, researchers used G-power 
analysis to determine the sample size (Memon et al., 2020). Based on the G-power analysis, with 4 predictors, effect 
size: 0.15, Power: 0.95, the minimum required sample is 129, but the valid sample has 175, which is sufficient. 
3.3 Measurement 
The structured questionnaires consisted of four (4) sections. Section A is the demographic information, including age, 
gender, race, and year of study. It will also include questions related to the respondents’ social media habits, specifically 
their average daily usage they use. This question was included to ensure that participants meet the study’s criteria and 
are contextually relevant to the research objective.  
Sections B and C included items that pertained to the dimensions of self-disclosure behaviors (breadth, depth, 
appropriateness, and intent). For instance, items related to breadth and depth are adapted from Lai and Yang (2014). 
Items for appropriateness are drawn from the study by Yew et al. (2024). Meanwhile, intent is measured using items 
adapted from (Wang et al., 2017; Lai & Yang, 2014). 
As for Section D, it contained items that are particularly related to the peer dynamics, which were also adapted from Lai 
and Yang (2014). The survey used a 5-point Likert scale ranging from 1 (strongly agree) to 5 (strongly disagree) as an 
anchor for accuracy and consistency in the obtained responses.  
3.4 Data Collection Procedure 
A self-administered online survey via Google Forms was used to solicit the data. The questionnaires were distributed 
online through social media platforms such as Instagram stories, X postings, and WhatsApp to reach Malaysian 
university students. Participants were acknowledged at the start of the survey (cover page) to ensure they were given 
consent regarding their information and data collection from their survey responses. The data collected from the surveys 
was collected anonymously, ensuring that respondents’ information is confidential and only be examined for research 
purposes. 
3.5 Common Method Variance 
Before testing the measurement model, Common method variance (CMV) needs to be addressed (Kock et al., 2021). 
The researchers applied a procedural measure by incorporating the social desirability items in the online survey to 
reduce the bias (Caputo, 2017). Furthermore, researchers applied full collinearity assessment with a marker variable 
technique, and the VIF was less than 3.3 as suggested by Kock (2017). Thus, it can be observed that there were no 
serious CMV issues (see Table 1). 
Table 1. Full collinearity assessment using the marker variable 
Variables App Bre Dep Int PD 
Marker (VIF) 1.093 1.176 1.161 1.097 1.083 
Note: Bre = Breadth, Dep = Depth, App = Appropriateness, Int = Intent, PD = Peer Dynamics 
4. Results 
More than half of the respondents were females (61.1%), with the majority aged 21-23 years old (73.1%). For the race, 
Malay has the highest number, which contributed 72.0% and they have a Bachelor’s degree, and are active social media 
users who use social media more than 4 hours. 
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Table 2. Profile of the respondents (N=175) 
Variables  Frequency Percent 
Gender Male 68 38.9 

Female 107 61.1 
Age 18-20 41 23.4 

21-23 128 73.1 
24-26 3 1.7 
27-29 2 1.1 
>29 1 0.6 

Race Malay 126 72.0 
Chinese 10 5.7 
Indian 12 6.9 
Others 27 15.4 

Education Foundation/diploma 37 21.1 
Bachelor's degree 133 76.0 
Postgraduate's degree 5 2.9 

Year of study Year 1 55 31.4 
Year 2 95 54.3 
Year 3 18 10.3 
Year 4 7 4 

How often do you use social media daily? < 1 hour 3 1.7 
1-2 hours 14 8 
2-4 hours 57 32.6 
4-6 hours 60 34.3 
> 6 hours 41 23.4 

4.1 Assessment of Measurement Model 
As shown in Table 3, every item was accepted, except for App2 and Int1, as those items did not meet the loading 
threshold of 0.70 and were removed to improve the reliability and validity of the construct. All of the variables in Table 
3 show acceptable reliability with the composite reliability (CR) value more than 0.70 as suggested by Hair et al. (2022), 
and they range from 0.801 to 0.857. Besides, the Average Variance Extracted (AVE) demonstrated how well the 
constructs are represented by its items, and the value should be above 0.5 (Hair et al., 2022). Hence, all the AVE values 
were above 0.50 (ranged from 0.524 to 0.573), and convergent validity was met. 
Table 3. Measurement model assessment 
Variables Items Item deleted Loadings Cronbach's alpha CR AVE 
Appropriateness App1 App2 0.696 0.706 0.814 0.524 
 App3  0.661    
 App4  0.817    
 App5  0.713    
Breadth Bre1  0.650 0.816 0.857 0.546 
 Bre2  0.800    
 Bre3  0.757    
 Bre4  0.683    
 Bre5  0.793    
Depth Dep1  0.732 0.802 0.855 0.542 
 Dep2  0.703    
 Dep3  0.683    
 Dep4  0.762    
 Dep5  0.795    
 Int2 Int1 0.761 0.633 0.801 0.573 
Intent Int3  0.750    
 Int4  0.759    
Peer Dynamics PD1  0.676 0.790 0.853 0.537 
 PD2  0.765    
 PD3  0.771    
 PD4  0.717    
 PD5  0.731    
The discriminant validity is evaluated through the Heterotrait-Monotrait (HTMT) method as suggested by Henseler et al. 
(2015). According to Hair et al. (2022), the HTMT ratio cannot exceed 0.90, and none of the HTMT values in Table 4 
are more than the 0.90 threshold, thus establishing the discriminant validity. 
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Table 4. Discriminant validity using HTMT 
 App Bre Dep Int PD 
App      
Bre 0.185     
Dep 0.298 0.712    
Int 0.230 0.479 0.503   
PD 0.231 0.240 0.296 0.483  
Note: Bre = Breadth, Dep = Depth, App = Appropriateness, Int = Intent, PD = Peer Dynamics 
4.2 Structural Model 
The findings of the hypothesis testing are shown in Table 5. The structural model was assessed using a 10,000 
bootstrapping process as suggested by Hair et al. (2024). The three significant paths would be Depth (β = 0.166, t = 
1.951, p = 0.026), Appropriateness (β = 0.165, t = 2.151, p = 0.016), and Intent (β = 0.260, t = 3.155, p = 0.001), which 
have a positive and significant effect on peer dynamics. Therefore, H2, H3, and H4 were accepted. However, Breadth (β 
= 0.083, t = 1.083, p = 0.139) does not have a significant effect on peer dynamics, and H1 was rejected. The R2 of 0.192 
indicated that all four exogenous variables can explain peer dynamics by 19.2% (see Figure 2).  
Table 5. Direct effects 
Paths Std. Beta Std. error T P LLCI (5%) ULCI (95%) D r2 f2 VIF
H1: Bre -> PD 0.083 0.077 1.083* 0.139 -0.058 0.186 NS 0.192 0.006 1.507
H2: Dep -> PD 0.166 0.085 1.951* 0.026 0.012 0.288 S  0.022 1.590
H3: App -> PD 0.165 0.077 2.151* 0.016 -0.050 0.257 S  0.031 1.088
H4: Int -> PD 0.260 0.082 3.155** 0.001 0.117 0.389 S  0.065 1.275
Note: Bre = Breadth, Dep = Depth, App = Appropriateness, Int = Intent, PD = Peer Dynamics, LLCI = Lower limit 
confidence interval, ULCI = Upper Limit confidence interval, S = Supported, NS = Not supported 
**p < 0.01, *p < 0.05; 1-tailed test 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 2. Structural model assessment 
In addition, PLSpredict was incorporated to assess how much predictive power the model had (Shmueli et al., 2019). 
The PLS-SEM_RMSE is the original data generated from the respondents, whereas the LM_RMSE is artificial data 
generated by the SmartPLS software. As mentioned by Shmueli et al. (2019), the predictive power for a construct is 
high if all its PLS-SEM_RMSE is lower than LM_RMSE. As observed from Table 6, most of the PLS-SEM_RMSE for 
peer dynamics are lower than the LM_RMSE, indicating a medium predictive power. 
 
 



Studies in Media and Communication                                                            Vol. 14, No. 2; 2026 

66 
 

Table 6. PLSpredict assessment 
Items Q²predict PLS-SEM_RMSE LM_RMSE PLS-SEM - LM Interpretation 
PD1 0.115 0.858 0.893 -0.035  
PD2 0.053 1.000 1.027 -0.027  
PD3 0.092 1.035 1.029 0.006 Moderate 
PD4 0.002 1.094 1.137 -0.043  
PD5 0.033 1.023 1.074 -0.051  
5. Discussion 
The first hypothesis (H1) proposed that disclosing a wider range of topics (breadth) would increase peer-dynamics, but 
the effect is not statistically significant, and H1 is rejected. This aligned with Shabahang et al. (2022) that broad and 
surface-level sharing may be seen as oversharing and may weaken trust overall. Besides, the possible explanation is that 
the demographics, where most of the respondents (73.1%) were social media users aged 21–23. For this group, posting 
on many topics is likely habitual, and it is no longer has a strong effect on peer-dynamics outcomes. This is in line with 
the notion of Haq et al. (2025) that breadth on social media happens quickly and is often a routine form of 
self-expression. This interpretation aligns with SPT, which suggests that relationships deepen not just through the 
variety of topics (breadth) but also through the depth and intimacy of the disclosure itself.  
The second hypothesis (H2) proposed that there is a positive effect between the depth of self-disclosure and peer dynamics, 
and it is supported. This finding is supported by Nowell et al. (2022), who claimed that self-disclosures can vary in depth 
from superficial information to more intimate communication (thoughts, feelings, and emotions) that will lead to 
supporting and strengthening the relationships. Theoretically, when bond and trust are formed through these relationships, 
communication becomes more open and meaningful, which should have a positive influence on peer dynamics. 
Appropriateness has a statistically significant influence on peer dynamics, and H3 is supported. For instance, Leite et al. 
(2024) state that appropriateness in disclosing personal information, such as positive self-disclosure, leads to being seen 
as more credible and trustworthy, which then strengthens connections. Besides, it also aligned with the study of 
Petronio and Hernandez (2019), which states that the appropriateness of disclosure, such as disclosing private 
information, may make the friendship stronger if the content fits.  
Lastly, the finding supports H4 and indicates that an individual’s intent has a significant effect on shaping peer 
dynamics online. This result aligns with He et al. (2024), who found that individuals who have higher intentions of 
self-disclosure when in stressful environments use it as a coping strategy to help build new social connections with 
others. When users choose to intentionally disclose personal information online, it can be perceived as more genuine or 
meaningful, which results in a stronger relationship.  
6. Conclusion 
As a conclusion, the results show that depth, appropriateness, and intent positively affect the peer dynamics, whereas 
breadth does not. This study contributed to the SPT to examine the effects of self-disclosure behaviors on peer dynamics 
in social media among university students.  
6.1 Academic Implications 
This study introduces two underexplored dimensions of self-disclosure (appropriateness and intent) into a model that 
usually focuses only on breadth and depth. This is seen in prior studies done by Baruh and Cemalcılar (2018), which 
focused on the breadth and depth of social networks, whereas Pan et al. (2020) focused on depth alone when seeking 
support online. Therefore, our study adds a contribution to the SPT by exploring two additional dimensions of 
self-disclosure, appropriateness, and intent, and the results were significantly related. Besides, this study also strengthens 
and extends SPT by applying it to peer dynamics within social media, rather than romantic relationships (Blackhart et al., 
2021) or face-to-face settings (Chen et al., 2021), which adds new insight to the interpersonal communication scholarship. 
6.2 Practical Implications 
From a practical point of view, the findings from the study are relevant and may be useful for university educators, 
social media users, policymakers, and NGOs. Starting with university educators, counselors, and staff, they can use the 
findings to understand how students' online self-disclosure affects their emotional support systems and friendships. A 
study by Debeck (2020) emphasizes how self-disclosure occurs in academic environments and is important as it affects 
peer social support. It is further noted that emotional support is an aspect of peer dynamics and can have implications 
for their academic performance. With our findings, academic-related activities may be enhanced to better fit the 
students’ needs. Educators will be able to alter their teaching approaches, physical and online class activities, along with 
group assignments, to reflect the students’ self-disclosure behaviors.  
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Besides that, the findings are useful for social media users as they can reflect on how their self-disclosure habits might 
affect peer relationships, trust, and comfort levels. According to Chu et al. (2022), social media users often overlook the 
quantity of self-disclosure (breadth and depth) and its relation to psychological well-being. In contrast, our study 
emphasized each self-disclosure dimension and how they relate to peer dynamics. Therefore, social media users can 
look closely and reevaluate the type and depth of information they share online, its appropriateness, and the intent 
behind their disclosure, as all these attributes may affect their friendships and connections.  
Lastly, the findings may inform policymakers, NGOs, or digital literacy advocates on safe digital engagement among 
Malaysian youth. Our findings can be applied when developing programs or carrying out social campaigns regarding 
safe digital engagement. When understanding the relation between self-disclosure behaviors and peer dynamics, 
including support, engagement, and influence, the respective parties can ensure that the content disclosed online is safe 
for users’ online interactions and emotional health. 
6.3 Limitations and Suggestions for Future Studies 
The first limitation is that the sample was drawn strictly from Malaysian university students. This limits the 
generalizability of the findings. Future studies should try using a more diverse backgrounds, such as students of higher 
education in other countries, working adults, and secondary-school students. Researchers could utilize stratified random 
sampling, which helps to diversify the sample of respondents across different age groups, occupations, and social media 
habits to enhance the generalizability. 
Besides, this study relied on a quantitative survey. Likert-scale items give useful numbers, yet they do not account for 
respondents’ motives, feelings, or the context behind each answer. Integrating qualitative methods, such as interviews or 
focus groups, and conducting Delphi method (Tan et al., 2024) could offer a more in-depth insight into understanding 
self-disclosure behaviors in the future. 
Lastly, this study solely focused on four self-disclosure dimensions, which are breadth, depth, appropriateness, and 
intent, and all these variables account for roughly 19.2% of the variance in explaining the endogenous variable, leaving 
about 80.8% unexplained. Other factors, such as personality traits (Alwahaishi et al., 2024), social media platform 
features, privacy concerns (Wang et al., 2025), and religious norms (Danzer, 2018), can be incorporated in the model to 
test the mediating and moderating effects on these relationships and contribute to the interpersonal communication and 
media psychology scholarship.  
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