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Abstract  

Assessing research performance is essential for adopting enhancement procedures. The emphasis of the study was on 

undergraduate media students. The objectives of this study were to estimate their research abilities, evaluate the 

efficiency of some studies conducted, and identify areas for improvement. A survey was employed to collect data about 

the results of the final examination of the research methods subject. The study gathered 100 scores, representing three 

batches of male and female students. The study used the independent sample t-test to compare the means for the two 

groups of males and females and then explain the differences and effect size. The results showed that female students 

have much higher research method scores (79.3) than male students (74.9). The standard deviation for male research 

methods scores (10.9) is higher than that for male students (9.8), indicating higher variability in female scores. The 

standard error of the mean estimates the precision of the sample mean. It is higher for male students (1.5) than for 

female students (1.4). Hence, male students needed more accuracy in estimating the population mean due to the large 

variability in their scores. The effect size was (d = 0.41). There were differences (t (df = 98, p =.035) in the scores, with 

the mean score for the females (M = 79.3, SD = 9.8) being higher than the males (M = 74.9, SD = 10.9). In conclusion, 

testing students' research skills revealed a slight difference between male and female media B.Sc. students.  

Keywords: research methods, assessment, research performance 

1. Introduction 

Concerns about advancing research proficiency represent a priority for academic institutions, teachers, and 

undergraduate and postgraduate students. Likewise, the empirical assessment of students' skills in the field indicates the 

extent of research performance and perfection. Numerous studies in different countries have examined the level of 

media education and media practices. These studies highlight the processes of research development and research 

implementation. They have emphasized the need for collaborative efforts between teachers and researchers to enhance 

media activation. Analytical results underscore the necessity of improving media education, research, and instructional 

practices (Dhiman, 2021). Some studies have noted a need for more comprehensive media and communication study 

subjects. There is also a focus on social media's use in educational applications. Likewise, the use of new media in 

academic contexts warrants investigation(Piotrowski, 2015). 

In terms of educational practice, learning outcomes are critical for determining the substance of education and the 

practicality of the techniques used. Considering this argument, there is a long history of evaluating academic courses 

and programs. As a result, most higher education institutions now use learning outcome measurements (Tremblay, 

2013). Further research developments in the media and communication disciplines highlight the influence of journalism. 

Also, new research projects have conducted public opinion changes and content analysis studies. Hence, recent search 

initiatives have focused on critical social concerns (Ibrahim et al., 2019). In real terms, good research should address 

practical issues and offer advantageous findings. Therefore, scholars need to evaluate the successive research additions 

(Barada, 2012).  

In terms of practice, tools of communication and e-learning have transformed the teaching process. In this sense, the 

application of communication technologies should be appropriate for the learning activities. Hence they can improve 

the e-learning experience. Consequently, there may be a relative guarantee to meet the learners' needs (Barrot, 2021; 

Chugh et al., 2021; Zahra et al., 2023). Moreover, visual presentation tactics have improved educational research 

procedures. Numerous studies have assisted students in better understanding research concepts. They can also 

demonstrate how visual aids may help learners understand abstract concepts (Agustini et al., 2020). In fact, social media 
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studies have investigated media phenomena. These studies shed light on social media's function in various sectors and 

offer a fresh perspective on platform linkages for future research (Leung et al., 2019). Even from a historical point of 

view, the content analysis approach has become increasingly important to examine social communication phenomena 

(Lombard et al., 2002).   

Interdisciplinary and overlapping diagnostic approaches are features that highly relate to media and communication 

phenomena. Therefore, it is essential to qualify researchers and inform them about the difficulties of using social media 

data and realizing the research aims (Weller, 2015). Although studies on media phenomena has expanded, there may 

still be disagreement over describing and quantifying them. Some reviews emphasize the essentiality of methodologies 

and punctual language as prerequisites to investigating and understanding communication phenomenon (Ratcliff, 2021). 

It is important to note that in this new era of media, qualities of ethics and accuracy must remain interconnected, and 

without these qualities, journalism may lack trust, and failure becomes probable (Goc & Tynan, 2015).  

This study uses an independent sample t-test in statistical analysis to identify significant differences between 

undergraduate male and female students studying media and communication sciences. Up to the researcher's knowledge, 

there has been no deep study of B.Sc. students' research skills over the last few years. Nevertheless, numerous studies have 

investigated the challenges of higher education and provided case studies of particular situations. Studies in this distinct 

field lack a thorough evaluation of research academic performance among students enrolled in the media and 

communication B.Sc. program. The current study progresses to give an empirical appraisal of their research talents while 

also suggesting areas for growth. Thus, any empirical study of undergraduate media and communication students may 

highlight the importance of a scientific appraisal of their research achievements. This essentiality derives from the need to 

provide reliable and effective methods for assessing students' research abilities and finding potential for improvement. 

The investigation of how students perceive the influence of adopting new media technologies in higher education on their 

academic performance is one topic of research interest. Furthermore, various studies have identified the characteristics 

influencing social media use in educational contexts to improve student academic performance (Al-Adwan et al., 2020; 

Davis et al., 2015; Jastrow et al., 2022).The current study examines and assesses the academic search performance of 

undergraduate students enrolled in the B.Sc. media and communication program. The objectives include: (1) Evaluate 

undergraduate media and communication students' research abilities and knowledge. (2) Assess the efficacy of the research, 

education, and student assistance provisions. (3) Determine opportunities for improvement in research and performance. 

The Study designed interviews with several media professors who teach research methods to male and female students. 

The professors observed that the disparity in interest in media research between male and female students is due to relative 

individual differences, not the nature of the course or its presentation. The professors also noted that students' 

understanding of research methods and the complexity of media phenomena are essential (Al Ziadi, 2024). 

This paper emphasizes answering three questions: (1) Are undergraduate media and communication students proficient 

in fundamental research skills such as literature review, research design, data collection, and analysis? (2) How does 

media and communication students' research performance compare to other disciplines? (3) What variables explain the 

variability in research achievement among undergraduate media and communication students? The paper hypothesizes 

the absence of consequential differences in media research method grades between male and female respondents. 

The study's significance stems from its evaluation of B.Sc. students' research abilities. Data collection from the official 

list of test scores is practical for studying the growth of research skills. It also helps to measure academic performance 

and participation in research-based courses. The projected outcomes of this study may contribute to the debate on 

effective research education techniques in the field of media and communication by identifying areas for improvement 

in students' research competency. The study is structured as follows: an introductory section, a review of previous 

studies, methods, discussions, results, concluding remarks, recommendations for future research, and references. 

2. Literature Review 

This section of the literature study gives a summary of existing studies evaluating the research performance of 

undergraduate media and communication students. The review follows a thematic approach to examine the key themes 

and findings from the previous research articles. The focus point in this respect is a quantifiable investigation of 

research potentials for B.Sc. media students. This evaluation identifies knowledge gaps and establishes the framework 

for immediate, feasible studies. It consists of five thematic parts. These parts show a significant explanatory criterion 

that might assist in estimating the potential of research performance. They are as follows: (1) vision-based methodology. 

(2) Causes: base methodology. (3) tactics-based methodology. (4) Utilization-based methodology (5). Results-based 

methodology. 

2.1 The Vision-Based Methodology 

The vision-based methodology recognizes the significance of applying proper research styles and prepares the path for 
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innovative methods. It also addresses research rules, linguistic applications, theory implementation tendencies, and 

preferences for resolution criteria. Among the vision-based methodology elements is the qualitative-quantitative duality. 

In this sense, when a researcher establishes his research strategy, he should consider the differences between qualitative 

and quantitative research (Dawson, 2009; Paxson, 2010). Apparently, in the social sciences, there are two main types of 

research: quantitative and qualitative. The principal distinction between these two research methods is the number of 

observations (Stockemer, 2019). More significantly, the option of employing innovative methods is always available. 

Simultaneously, it has become familiar in the last decade to acknowledge that the semi-prevalence of communication 

technological equipment poses some sort of challenge for empirical research (Kubitschko & Kaun, 2016). Some writers 

assess how communication and media studies may stimulate innovation in research, teaching, curriculum design, theory 

development, and community engagement (Chasi & Rodny-Gumede, 2020). 

The research rules reflect the standard for performing phenomenal investigations. Providing students with 

comprehensive guidance on research methods is critical. The goal here is to present instructions and insights on 

conducting research projects. As a result, issues including methodology, scope of study, limits, findings, suggestions, 

main report format, conclusion, appendices, and bibliography are crucial. Furthermore, clear aims, a clear presentation 

of findings, and the value of actual research projects look essential (Kothare, 2004). Other reviews highlight further 

instructions. Such studies attempt to provide students with the information and skills required to undertake effective 

communication research by combining theoretical explanations with practical examples (Pettey et al., 2017).   

Concerning theory implementation, some studies highlight the need for more sophisticated theories. In this sense, the 

assimilation of media studies with area studies, particularly from regions of Asia, Africa, Latin America, North Africa, 

and the Middle Eastern area, is crucial for a more comprehensive and international approach to theoretical debates 

within the field (Hafez, 2013). Hence, researchers reconsider the importance of theory in guiding research methodology 

in communication studies. That includes practical guidance on how to construct theories effectively. The insistent use of 

formal modeling techniques to assist in developing small theories deserves special consideration (Cappella, 1977). 

Combining social media explanatory reasoning with grounded theory methodologies yields a comprehensive qualitative 

research methodology. Hence, it offers scholars practical guidance (Halaweh, 2018). Likewise, implementing a 

scientific paradigm and new formulas for knowledge discovery is decisive (Gong, 2022).  

2.2 The Cause-Based Methodology 

The cause-based methodology represents an essential component of the literature review. One of the reasons for 

conducting studies is the disparity in media usage among generations. Comparative paradigms are one of the reasons 

why people do research. Some articles compare the utilization of social media by Generation Y (Millennials) and 

Generation Z (Mude & Undale, 2023). In the same context, the most common purposes of scientific research on human 

social behavior and attitudes are to examine, describe, explain, analyze, and make judgments and predictions. 

(Eid,2011). Some articles emphasize journalism experiments and mass communication studies to discover causal 

relationships between variables. That underscores the need to use rigorous experimental procedures to advance 

theoretical research and test hypotheses in these fields (Crano et al., 2014; Kim, E., Duffy & Thorson, 2021). The 

connection between media and art has become a popular research topic. It outlines a methodological approach to 

creative practice research. It invites contributions and conversations about practice-based techniques in creative practice 

research to help influence future updates (Skains, 2018).It is worth noting that an individual's experiences and learnings 

influence how he perceives the world around him (Taylor et al., 2016). As a result, it shapes our thinking and searching 

habits. 

2.3 The Tactics-Based Methodology 

The tactics-based methodology focuses on the resuscitation of qualitative research methodologies in mass media studies. 

This trend indicates a shift toward accepting other research methodologies in addition to traditional quantitative 

methods. The qualitative approach exposes students' use of research tools and viewpoints, resulting in a more thorough 

knowledge of mass media phenomena (Cooper et al., 1993). Another strategy is to employ text-mining tools in technical 

communication articles to manage enormous datasets. It compares hand-coded methods against automated data 

collection and machine coding. The study recommends a mixed-methods strategy for conducting effective technical 

communication research (Lauer et al., 2018). Structural equation modeling (SEM) is a widespread data analysis 

approach in media studies that permits scholars to test hypotheses combining hidden variables, appraise straightforward 

and winding causal effects, and assess the validity of measuring techniques. It is essential to give information on 

suitable practices to help communication researchers benefit from SEM (Goodboy & Kline, 2017).  

Another pivotal tactic-based technique is to mark the substance of effective learning instruments for online qualitative 

methodology courses. This technique focuses on crucial areas such as text analysis, survey research, artificial 

intelligence, and feedback systems for improving student learning in online quantitative courses (Bachner & O’Byrne, 
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2021).Subsequently, there is a discussion and examination of internal communications. The articles here discuss the 

most effective communication approaches. The findings may highlight disparities in communication preferences 

between age groups, with younger employees less likely to seek direct supervisor interaction than older employees 

(Suthers, 2017).  

2.4 The Utilization-Based Methodology 

The utilization-based methodology encompasses several aspects of performance, like considering the importance of 

solving climate change and environmental challenges through good environmental communication research. This 

technique highlights the need for a more comprehensive and action-oriented research paradigm that promotes public 

awareness, climate justice, and sustainable living practices in local communities. This strategy seeks to address the 

complexities of environmental concerns while advocating for policies that protect the environment and encourage 

sustainable behaviors(Boora et al., 2022).Furthermore, it is necessary to train future journalists in media education using 

modern research techniques. There is a focus on the job of emerging technologies such as cloud computing, big data 

processing, and artificial intelligence in improving media research(Klyuev et al., 2019).  

Intellectuals and educators are interested in the potential spread of information and media technologies (ICT) in 

education. Numerous studies investigate the current status and accomplishments of higher education teaching with ICT 

integration. They underline the continued trend of technology integration in education and the need for scholars to focus 

on this subject from several angles to drive progress (Gao, 2023). Nevertheless, authenticity in communication research 

is critical. Thus, defining authenticity and giving a method for measuring degrees of authenticity in corporate statements 

and actions, as well as how stakeholders perceive authenticity, is critical (Molleda, 2010). 

2.5 The Results-Based Methodology 

The results-based methodology emphasizes relevant elements like progress in research practice, challenges overcome, 

and data influence. Numerous studies have shown a rise in social media research, including results and 

recommendations related to communication and sociology. They represent research trends in human behavior and the 

use of social media(Li et al., 2017). Sometimes, identifying media research results necessitates the availability of certain 

conditions. Communication research encounters problems such as resource-intensive data collection. It is unavoidable 

to solve these issues by establishing a framework for data-driven research in multimodal communication. It is crucial to 

gather linguists, communication scholars, statisticians, and computer scientists to create tools for researching 

communication phenomena and promote transdisciplinary collaborations in the discipline (Fang et al., 2015; Steen et al., 

2018). Other studies examine the impact of big data on social media, specifically how it affects the operations, structure, 

and behavior of social media platforms (Akash K Salian, 2024). Data storage and management determine repercussions 

and follow consequences. Identifying the challenges faced by communication and media students when conducting 

scientific research was one of the key points highlighted in the study. Many students and professors, through dedicated 

interviews, reported that the research methods course requires more training and brainstorming sessions, particularly in 

defining the title and creating the timeline. Additionally, there is a need for training in modern methods and 

technological applications that assist in conducting scientific research. These tools include reference management 

software, artificial intelligence applications, writing enhancement tools, and proofreading aids (Yagoub, 2024).  

There is an impact of using AI technology in teaching and learning activities. Research examples demonstrated the 

implementation of quantitative and qualitative methodologies to evaluate how AI-based learning initiatives influence 

student attitudes and the learning process (Rina, 2023).The internet and social media influence how knowledge is 

generated, accessed, and shared. The emphasis here is on using online platforms to bridge the gap between research, 

policy, and practice in the field. The literature and experts compare print and digital media. They determined that digital 

media may effectively replace print media. While electronic media is gradually gaining importance, print media 

continues to motivate education, especially in remote locations without contemporary educational facilities (Coleman et 

al., 2014).The previous studies' presentations concentrated on research vision, search choices, research methodology, 

and results review. Many papers have addressed competency standards, research methodological insights, teaching 

approaches, the use of digital technology, and the selection of specific case studies. The current study focuses on 

evaluating research performance. This study surveyed a representative sample of B.Sc. students who want to get 

research experience and participate in joint research groups. 

3. Method  

The study methodology in this work is set up on a statistical analysis basis, specifically an independent sample t-test 

analysis. The application of this statistical analysis allowed us to examine the disparities between two separate groups 

of media and communication undergraduate students. Therefore, the study design was employed to compare the means 

of two disconnected groups. The study highlighted three questions concerning students’ skills in research writing, the 
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research performance of media B.Sc. students compared to other relevant disciplines, and the nature of variables that 

explain the variability in research achievement among undergraduate media and communication students. 

The study's dependent variable was B.Sc. students' performance in research methods. The assessment of this variable 

followed the scale measurement since it corresponds to the numerical form. Meanwhile, the study disregarded other 

variables. The collection of data was independently controlled and ensured for the sake of strengthening the credibility of 

the findings and conclusions. The type of study sample was a random sample survey method that reflected the students' 

scores in the research methodology subjects for males and females. Each official result list for every academic season had 

the same chance to be selected. The study findings presented justification and assessment for the differences in mean 

values regarding the overall performance and results' scores for male and female research methodology students. 

The research tools encompass the equipment used to collect, measure, and interpret data. The tools used to collect the 

research data were the sampling techniques employed to collect representative items of official examination results. 

Other data collected indicated sources like scientific publications, books, and websites. The data collected was 

numerical. As a result, it was consistent with the statistical procedures, particularly the requirements for independent 

sample t-tests. The researcher did not encounter influential obstacles in collecting, measuring, and analyzing the data. 

The measurement tool included in the study was the “scales “measurement. This type of measurement was recognized 

in inferential statistics when the data exposed to analysis was numerical.  

This quantitative study aimed to compare groups and justify their differences, concentrating on research skills among male 

and female students in an undergraduate Media and Communication program at the Faculty of Arts, King Faisal University. 

An independent-sample t-test was applied to determine if significant differences existed. The study used IBM SPSS 

version 26 to analyze numerical data, presenting the results through comprehensive tables and graphs. The study 

population consisted of students' official exam scores from six cohorts within the new curriculum plan. A sample from 

three cohorts, representing 50% of the research population, was selected through a robust randomization process to 

enhance credibility. This approach ensured that the sample was representative, allowing for a reliable comparison of means 

and hypothesis testing (Selvamuthu & Das, 2024). Reconsideration of data requirements, sample selection, and analytical 

tools helped the study to achieve scientifically applicable results. These findings contribute valuable insights into 

gender-based differences in research skills, offering a basis for future educational strategies and interventions. 

4. Results  

The study's main concern was to evaluate the research abilities and knowledge of undergraduate media and 

communication students, analyze the efficacy of research performance and teaching, give students help, and suggest 

areas for improvement. Meanwhile, the study examined the basic research skills and standards of B.Sc. media students 

compared to other academic specializations. It also aimed to identify the factors that influence their overall research 

performance. This section's extensive scope included describing sample demographics, investigating composite 

measures and data shape, employing descriptive and inferential statistical techniques, and testing the core hypothesis. 

The study conducted the independent sample t-test to explore whether there was a difference between male and female 

media B.Sc. students. Therefore, compare the means of two independent samples. On average, female students have 

much higher research method scores (79.3) than male students (74.9). The standard deviation for male research methods 

scores (10.9) is higher than that for male students (9.8), indicating high variability in female scores. The standard error 

of the mean predicts the accuracy of the sample mean. It is higher for male students (1.5) than female students (1.4). 

That indicates less precision in estimating the population mean for male students because of the note-worthier 

variability in their scores. (See Table 1). 

Table 1. Group Statistics 

 

 Male and Female Media 

B.Sc. Students 

N Mean Std. 

Deviation 

Std. Error Mean 

Examination 

Result Scores of 

Media Research 

Methods Course 

Male B.Sc. Media Student 50 74.8800 10.86586 1.53666 

Female B.Sc. Media 

Student 

50 79.3000 9.79431 1.38513 

Levene’s test of equality of variance indicates that the F-significance value is greater than 0.05; hence, we will take 

values of “equal variance assumed." As it is evident from Table 2, the two-tailed significance value is 035, which is 

quite higher than 0.05, with t = -2.137 (CI = -8.52546 to -.31454), hence rejecting the hypothesis and concluding that 

the difference between the media research methods of male and female students is significant. 
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The statistical test, an independent-sample t-test, was conducted to compare the students' groups. There were significant 

differences (t (df=98, p=.035) in the scores with the mean score for the females (M=79.3, SD=9.8) being higher than for 

males (M=74.9 SD=10.9). The difference magnitude in the means =-4.42000, 95% CI: -8.52546 to -.31454) was 

significant. Hence, the hypothesis was supported. (See Table 2). To conclude, the independent sample t-test indicated a 

statistically significant difference between the means of the study’s groups. 

Table 2. The Independent Samples Test  

The study added the effect size (Cohen’s d) to the results report and used the online effect size calculator 

{https://socscistatistics.com/effectsize/default3.aspx} to compute the effect size. There are three options for making the 

computations for an independent sample t-test. One option is Cohen’s d, which is applicable when the two groups have 

similar standard deviations and the same sample size. However, when the standard deviations are different for groups, it 

is recommended to use Glass’s delta effect size. The third alternative, where the sample sizes differ or are extremely 

small (less than 20), is to employ Hedges' g effect size. The measurement of effect size ranges from small (0.2) to 

medium (0.5) to larger (0.8) appropriately. The results are the following: Cohen’s d = (79.3 - 74.88) ⁄ 10.34397 = 

0.427302. Glass's delta = (79.3 - 74.88) ⁄ 10.86586 = 0.406779. Hedges' g = (79.3 - 74.88) ⁄ 10.34397 = 0.427302. The 

addition of effect size provides accuracy concerning the magnitude of the differences between male and female media 

research methods. The effect size for the difference was (more than small and less than medium). (d=0.41). (See Table 

3). 

Table 3. Value of Effect Size 

Cohen’s  d Value Effect Size 

0.01 extremely tiny 

0.20 Small 

0.50 Medium 

0.80 Large 

5. Discussion  

The study investigated the undergraduate media and communication students' research ability and understanding. This 

evaluation sought to assess the efficacy of teaching strategies in research projects, provide student assistance, and 

identify areas for pedagogical improvement. The study evaluated undergraduate media and communication students' 

research abilities, compared them to other fields, and discovered characteristics that influenced their findings. The 

research included demographic characterization, analysis of composite measures, and data distribution. The execution 

of descriptive and inferential statistical methods and rigorous hypothesis testing helped explain the data collected in 

consideration of the study's questions, hypotheses, and aims. The study highlighted the influence of new media on 
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education, communication, and interactions. Numerous studies in this respect examine how social media apps affect 

education sustainability in higher education by investigating characteristics such as active collaborative learning and 

engagement, which influence students' academic performance and satisfaction (Alamri et al., 2020).  

Assessing research and conducting performances among media B.Sc. students highlighted a difference between males 

and females. The leading finding of the paper showed a statistically significant difference between the means of male 

and female Media B.Sc. students, demonstrating that personal competency and proficiency had a substantial influence 

on the dependent variable. The findings indicate that individual characteristics, institutional incentives, and competitive 

spirit were feasible in improving the overall academic performance of research methodology comprehension and 

scientific study facilitation. Likewise, social media plays a principal role in classrooms, and improving Internet 

reliability and speed is critical for adequately employing information and communication technology (Dumpit & 

Fernandez, 2017). 

Despite the modest variation in research abilities between male and female media B.Sc. students, both male and female 

are proficient in fundamental research abilities such as developing study ideas, gathering data, using appropriate 

analytical methods, and presenting findings. Comparing the quality of media B.Sc. students to those of other 

comparable fields revealed considerable consistency. As far as it looks, students from various fields (Arabic and 

English language, sociology, and history) at the same college have equal opportunities to learn and improve their 

research abilities. As a result, there was no significant difference concerning talents or overall performance. 

Nonetheless, the intricate nature of the media phenomenon, as well as its interactions with the fields of psychology, 

sociology, economics, and other knowledge specializations, might motivate media students to be more punctual.  

The current study, like previous ones, demonstrated that students favor the instructor's effort and then seek out how to 

employ technology in the learning research process. The findings show that, while students acknowledge the need to 

digitize education, almost all prefer that instructors use modern technology. However, only an inconsiderable number of 

students use modern technologies such as neural networks, 3D modeling software, and interactive map creation tools in 

their projects. The emphasis is on merging digital technology into teaching techniques, focusing on neural networks and 

interactive material to improve learning experiences (Zubko et al., 2023). Likewise, the data-gathering technique is 

critical for answering research questions and getting insight into the research issue. Hence, researchers must choose the 

most appropriate data-gathering method (Taherdoost, 2021). 

Teaching the basics of research, in addition to the development of skills and competencies, is a crucial issue for 

undergraduate and postgraduate students. Therefore, studies in this field gain particular importance as they serve dual 

purposes for academic institutions and students. Moreover, the progress of research skills leads to the creation of 

qualified graduates who adopt and practice integrative problem-solving techniques. Even at the societal and national 

levels, doing high-quality research is a pioneering step in realizing inclusive development. Also, part of the research 

skills appeal is encouraging researchers to adapt teamwork activities and join research groups. This trend, if applicable, 

will increase the quality and efficiency of the studies performed.   

6. Conclusion  

The concluding remarks reflect the importance of understanding and practicing research writing. This study evaluated 

the research capabilities of undergraduate media and communication students, assessed the effectiveness of the research 

education and support provided to students, and identified areas for improvement. The contrast of the two 

groups' research skills revealed a slight difference between male and female students in the undergraduate media 

program. Moreover, significant efforts and ongoing attempts look feasible to advance training and practice. For instance, 

one study investigated how recent media graduates evaluated the growth of their research skills acquired during their 

education. Considering the indicative points highlighted by qualitative interviews, this study emphasizes the importance 

of research skills in media practice. These results highlight the necessity of a consistent framework in research 

education to enhance students' understanding of the transferability of research skills to various professional 

fields(Wilmore & Willison, 2016). 

This study highlights substantial comments regarding the potential limitations of this research. Research methodologies 

reflect both practical and theoretical perspectives. This duality creates complexity at both the teaching and assessment 

levels. Consequently, separating the theoretical and practical components of the phenomenon under study may be 

misleading for students. Therefore, conducting future studies that develop questionnaires and surveys to 

analyze students’ comments, observations, and suggestions will be practical and necessary in this field. The 

shortcomings of this study may relate to the sample size, despite its representation of male and female students. 

However, subsequent studies can compare the performance levels in the research methods course and other necessary 

prerequisites for research in media and communication topics, such as media theories and introduction to statistics 

courses (Al Saifi, 2024).  



Studies in Media and Communication                                                            Vol. 12, No. 3; 2024 

99 

 

Acknowledgments 

The author expresses heartfelt gratitude to his colleagues in the Department of Communication and Media at the 

College of Arts, King Faisal University, for their unwavering support and collaboration. Special acknowledgment goes 

to those who provided personal assistance, especially in the meticulous preparation of the manuscript. 

Authors contributions 

Not applicable. 

Funding 

Not applicable. 

Competing interests 

Not applicable. 

Informed consent 

Obtained. 

Ethics approval 

The Publication Ethics Committee of the Redfame Publishing.  

The journal’s policies adhere to the Core Practices established by the Committee on Publication Ethics (COPE). 

Provenance and peer review 

Not commissioned; externally double-blind peer reviewed. 

Data availability statement 

The data that support the findings of this study are available on request from the corresponding author. The data are not 

publicly available due to privacy or ethical restrictions. 

Data sharing statement 

No additional data are available. 

Open access 

This is an open-access article distributed under the terms and conditions of the Creative Commons Attribution license 

(http://creativecommons.org/licenses/by/4.0/). 

Copyrights 

Copyright for this article is retained by the author(s), with first publication rights granted to the journal. 

References 

Agustini, K., Santyadiputra, G. S., & Sugihartini, N. (2020). Visualizing the stages of the Educational Research 

Methodology into Animation Infographics for Vocational Students. Jurnal Pendidikan Vokasi, 9(3), 317-327. 

https://doi.org/10.21831/jpv.v9i3.22017 

Akash K Salian. (2024). Big Data in Social Media: Introduction, Methodology, Applications. International Journal of 

Advanced Research in Science, Communication and Technology, 141-144.  

https://api.semanticscholar.org/CorpusID:267244067 

Al-Adwan, A. S., Albelbisi, N. A., Aladwan, S. H., Al Horani, O. M., Al-Madadha, A., & Al Khasawneh, M. H. (2020). 

Investigating the Impact of Social Media Use on Student’S Perception of Academic Performance in Higher 

Education: Evidence From Jordan. Journal of Information Technology Education: Research, 19, 953-975. 

https://doi.org/10.28945/4661 

Al Saifi, H. N. (2024, May 20). Interview Concerning Notes Concerning Advancement of Research Projects [Inquiry 

about Specific Cases]. 

Al Ziadi, L. M. (2024, May 23). Research Opportunities and Challenges [Guidelines for Assessing Students' Research 

Skills] 

Alamri, M. M., Almaiah, M. A., & Al-Rahmi, W. M. (2020). Social Media Applications Affecting students’ Academic 

Performance: A model Developed for Sustainability in Higher Education. Sustainability (Switzerland), 12(16), 

1-14. https://doi.org/10.3390/su12166471 

Bachner, J., & O’Byrne, S. (2021). Teaching Quantitative Skills in Online Courses: Today’s Key Areas of Focus and 



Studies in Media and Communication                                                            Vol. 12, No. 3; 2024 

100 

 

Effective Learning Tools. Journal of Political Science Education, 17(S1), 297-310. 

https://doi.org/10.1080/15512169.2019.1677475 

Barada, V. (2012). Sarah J. Tracy, Qualitative Research Methods: Collecting Evidence, Crafting Analysis, 

Communicating Impact. Revija Za Sociologiju, 43(1). http://ci.nii.ac.jp/ncid/BB14409512?l=en 

Barrot, J. S. (2021). Scientific Mapping of Social Media in Education: A Decade of Exponential Growth. Journal of 

Educational Computing Research, 59(4), 645-668. https://doi.org/10.1177/0735633120972010 

Boora, S., Karakunnel, M. T., & Savarimuthu, X. (2022). Environmental Communication Research. International 

Journal of Health Sciences, 6(S5), 11453-11468. https://doi.org/10.53730/ijhs.v6nS5.11110 

Cappella, J. N. (1977). Research Methodology in Communication: Review and Commentary. Annals of the 

International Communication Association, 1(1), 37-53. https://doi.org/10.1080/23808985.1977.11923669 

Chasi, C., & Rodny-Gumede, Y. (2020). Innovation in Communication and Media Studies: Reflections from South 

African Academics. Communicatio, 46(2), 107-125. https://doi.org/10.1080/02500167.2020.1796728 

Chugh, R., Grose, R., & Macht, S. A. (2021). Social Media Usage by Higher Education Academics: A Scoping Review 

of the literature. Education and Information Technologies, 26(1), 983-999. 

https://doi.org/10.1007/s10639-020-10288-z 

Coleman, P. T., Deutsch, M., & Marcus, E. C. (2014). The handbook of conflict Resolution: Theory and Practice (3rd 

ed.). Jossey-Bass/Wiley. 

Cooper, R., Potter, W. J., & Dupagne, M. (1993). A Status Report on Methods Used in Mass Communication Research. 

The Journalism Educator, 48(4), 54-61. https://doi.org/10.1177/1077695893048004 08 

Crano, W. D., Brewer, M. B., & Lac, A. (2014). Principles and Methods of Social Research (3rd Editio). Routledge. 

https://doi.org/10.4324/9781315768311 

Davis, C. H. F., Deil-Amen, R., Rios-Aguilar, C., & González Canché, M. S. (2015). Social Media, Higher Education, 

and Community Colleges: A Research Synthesis and Implications for the Study of Two-Year Institutions. 

Community College Journal of Research and Practice, 39(5), 409-422. 

https://doi.org/10.1080/10668926.2013.828665 

Dawson, C. (2009). Introduction to Research Methods: A Practical Guide for Anyone Undertaking a Research Project. 

Hachette UK. 

Dhiman, D. B. (2021). The Practice of Media Education and Media Research: A Review on Five Asian Countries. 

Global Media Journal, 19(44), 1-7. http://dx.doi.org/10.2139/ssrn.4205888 

Dumpit, D. Z., & Fernandez, C. J. (2017). Analysis of the Use of Social Media in Higher Education Institutions (HEIs) 

Using the Technology Acceptance Model. International Journal of Educational Technology in Higher Education, 

14(1), 1-16. https://doi.org/10.1186/s41239-017-0045-2 

Fang, H., Zhang, Z., Wang, C. J., Daneshmand, M., Wang, C., & Wang, H. (2015). A survey of Big Data Research. 

IEEE Network, 29(5), 6-9. 

Gao, M. (2023). Analysis and Visualization of Research on ICT Use in Higher Education Teaching Based on 

VOSViewer. Lecture Notes in Education Psychology and Public Media, 29(1), 169-175. 

https://doi.org/10.54254/2753-7048/29/20231447 

Goc, N., & Tynan, L. (2015). Ethics in Communication. In Media and Journalism New Approaches to Theory and 

Practice (pp. 382–404). Australia and Newzeland:Oxford University Press. 

http://researchonline.jcu.edu.au/23167/ 

Gong, K. (2022). Open Science: The Science Paradigm of the New Era. Cultures of Science, 5(1), 3-9. 

https://doi.org/10.1177/20966083221091867 

Goodboy, A. K., & Kline, R. B. (2017). Statistical and Practical Concerns With Published Communication Research 

Featuring Structural Equation Modeling. Communication Research Reports, 34(1), 68-77. 

https://doi.org/10.1080/08824096.2016.1214121 

Hafez, K. (2013). The Methodology Trap – Why Media and Communication Studies are not Really International 

Communications. The European Journal of Communication Research, 38(3), 323-329. 

https://doi.org/10.1515/commun-2013-0019 

Halaweh, M. (2018). Integrating Social Media and Grounded Theory in a Research Methodology: A possible Road Map. 

Business Information Review, 35(4), 157-164. https://doi.org/10.1177/0266382118809168 



Studies in Media and Communication                                                            Vol. 12, No. 3; 2024 

101 

 

Ibrahim, A. M., Maikaba, B., & Yar‟Adua, S. M. (2019). Understanding the Rudiments of Media Research 

Methodology: Content Analysis of Daily Trust, a Nigerian Daily Newspaper. Studies in Media and 

Communication, 7(2), 20-29. https://doi.org/10.11114/smc.v7i2.4385 

Jastrow, F., Greve, S., Thumel, M., Diekhoff, H., & Süßenbach, J. (2022). Digital Technology in Physical Education: a 

Systematic Review of Research from 2009 to 2020. German Journal of Exercise and Sport Research, 52(4), 

504-528. https://doi.org/10.1007/s12662-022-00848-5 

Kim, E., Duffy, M., & Thorson, E. (2021). Under the Influence: Social Media Influencers’ Impact on Response to 

Corporate Reputation Advertising. Journal of Advertising, 50(2), 119-138. 

https://doi.org/10.1080/00913367.2020.1868026 

Klyuev, Y., Poznin, V., & Zubko, D. (2019). Teaching Future Journalists Media Research Methodology Using Digital 

Technologies. Media Education (Mediaobrazovanie), 59(2), 278-285. 

Kothare, C. R. (2004). Research Methodology Methods and Techniques (2nd ed.). New Age International (P) Ltd. 

https://ndl.ethernet.edu.et/bitstream/123456789/88770/1/200 

Kubitschko, S., & Kaun, A. (2016). An Introduction to Innovative Methods in Media and Communication Research. In 

Innovative Methods in Media and Communication Research (pp. 1-12). Springer International Publishing AG. 

https://doi.org/10.1007/978-3-319-40700-5_1 

Lauer, C., Brumberger, E., & Beveridge, A. (2018). Hand Collecting and Coding Versus Data-Driven Methods in 

Technical and Professional Communication Research. IEEE Transactions on Professional Communication, 61(4), 

389-408. https://doi.org/10.1109/tpc.2018.2870632 

Leung, X. Y., Sun, J., & Bai, B. (2019). Thematic Framework of Social Media Research: state of the Art. Tourism 

Review, 74(3), 517-531. https://doi.org/10.1108/tr-05-2018-0058 

Li, Q., Wei, W., Xiong, N., Feng, D., Ye, X., & Jiang, Y. (2017). Social Media Research, Human Behavior, and 

Sustainable Society. Sustainability (Switzerland), 9(384), 2-11. https://doi.org/10.3390/su9030384 

Lombard, M., Snyder-Duch, J., & Bracken, C. C. (2002). Content Analysis in Mass Communication: Assessment and 

Reporting of Intercoder Reliability. Human Communication Research, 28(4), 587-604. 

Molleda, J. C. (2010). Authenticity and the construct’s Dimensions in Public Relations and Communication Research. 

Journal of Communication Management, 14(3), 223-236. https://doi.org/10.1108/13632541011064508 

Mude, G., & Undale, S. (2023). Social Media Usage: A Comparison Between Generation Y and Generation Z in India. 

International Journal of E-Business Research, 19(1), 1-10. 

Paxson, P. (2010). Mass Communications and Media Studies An Introduction. A&C Black. 

Pettey, G. R., Bracken, C. C., & Pask, E. B. (2017). Communication Research Methodology: A Strategic Approach to 

Applied Research (1st ed). Routledge. https://doi.org/10.4324/9780203126349 

Piotrowski, C. (2015). Emerging Research on Social Media Use in Education: A Study of Dissertations. Research in 

Higher Education Journal, 27, 1-12. 

Ratcliff, C. L. (2021). Characterizing Reactance in Communication Research: A Review of Conceptual and Operational 

Approaches. Communication Research, 48(7), 1033-1058. https://doi.org/10.1177/0093650219872126 

Rina, N. (2023). Artificial Intelligence Use as Communication Media in Learning Activity for Senior High School. 

Jurnal Ilmiah LISKI (Lingkar Studi Komunikasi), 10(2), 135-142. https://doi.org/10.25124/liski.v9i2.6675 

Selvamuthu, D., & Das, D. (2024). Basic Concepts of Probability. In D. Selvamuthu & D. Das (Eds.), Introduction to 

Probability, Statistical Methods, Design of Experiments and Statistical Quality Control (Second Edi, pp. 21-45). 

Springer. https://doi.org/10.1007/978-981-13-1736-1 

Skains, R. L. (2018). Creative Practice as Research: Discourse on Methodology. The Journal Media Practice, 19(1), 

82-97. https://doi.org/10.1080/14682753.2017.1362175 

Steen, F. F., Hougaard, A., Joo, J., Olza, I., Cánovas, C. P., Pleshakova, A., Ray, S., Uhrig, P., Valenzuela, J., Woźny, J., 

& Turner, M. (2018). Toward an Infrastructure for Data-Driven Multimodal Communication Research. Linguistics 

Vanguard, 4(1), 3-9. https://doi.org/10.1515/lingvan-2017-0041 

Stockemer, D. (2019). Quantitative Methods for the Social Sciences: A Practical Introduction with Examples in SPSS 

and Stata. Springer Nature Switzerland AG. https://link.springer.com/content/pdf/10.1007/978-3-319-99118-4.pdf 

Suthers, A. L. (2017). Evaluating Effective Communication Methods: Improving Internal Communication [East 



Studies in Media and Communication                                                            Vol. 12, No. 3; 2024 

102 

 

Tennessee State University]. In Master of Science in Allied Health. https://dc.etsu.edu/etd/3293 

Taherdoost, H. (2021). Data Collection Methods and Tools for Research; A Step-by-Step Guide to Choose Data 

Collection Technique for Academic and Business Research Projects. International Journal of Academic Research 

in Management, 10(1), 10-38. https://hal.science/hal-03741834 

Taylor, S. J., Bogdan, R., & DeVault, M. L. (2016). Introduction to Qualitative Research Methods A Guidebook and 

Resource (4th ed). Published by John Wiley & Sons. 

Tremblay, K. (2013). OECD Assessment of Higher Education Learning Outcomes (AHELO). In Modeling and 

Measuring Competencies in Higher Education. Professional and Vet Learning (Vol. 1). SensePublishers. 

https://doi.org/10.1007/978-94-6091-867-4_8 

Weller, K. (2015). Accepting the Challenges of Social Media Research. Online Information Review, 39(3), 281-289. 

https://doi.org/10.1108/oir-03-2015-0069 

Wilmore, M., & Willison, J. (2016). Graduates’ Attitudes to Research Skill Development in Undergraduate Media 

Education. Asia Pacific Media Educator, 26(1), 113-128. https://doi.org/10.1177/1326365X16640348 

Yagoub, A. M. (2024, May 23). Interview Concerning Assessment of Students Feedback [Explanatory Discussion]. 

Zahra, O. F., Amel, N. A., & Mohamed, K. (2023). Communication Tools and E-Learning: A Revolution in the Research 

Methodology of Communication for a Pedagogical Scenario. Ra Journal of Applied Research, 09(04), 170-177. 

https://doi.org/10.47191/rajar/v9i4.03 

Zubko, D. V., Kalyuzhnaya, S. E., Klyuev, Y. V., & Tarakanova, T. S. (2023). University Media Education in the Digital 

Epoch: Methods and Practices for Training Future Communication Professionals. Perspektivy Nauki i 

Obrazovania, 63(3), 585-602. https://doi.org/10.32744/pse.2023.3.35 


